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PAYBACK | Brand Point

Brand Point

ThePAYBACK Brand Rsiour central database for all PAYBACK brand
assets. There you can find everything you need to create layouts and
advertising materiaPointeesfonts, templates, and much more.

brandpoint. PAYBACK.net

Don©t have a user account yet? Partners
via Partner Management. PAYBACK agencies contact the Brand Support.

Brand Support

Consistent communication is crucial to ensure that customers recognize
PAYBACK also in different partner contexts. Therefore, our standard colors,
layouts, and fonts must be used. All advertising materials, and deviations,
such as special accent colors, must always be alignedvBA@te N—

andg#sheir agenC|

Welt@ﬂre

® L4

brand team:
BrandSupport_INT@PAYBACK.net
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PAYBAGKhe brand PAYBACK 32

We at PAYBACK are very proud of our
loyalty program.

What makes us special?

PAYBACK is a brand that unites all partners. Our key brand elements:
A Thelogo

Sounds simple?

We have a large number of partners, and each onelik differer'lat‘ e Pl

tha® multpartner! A The Light Blue background
A The stage
Bringing all this together under one PAYBACK brand is our A
T The typograph
mission. When someone sees PAYBACK, they should ypography
immediately understand: Here can | collect FRFOYBACK @ﬂ

And how do we do that? It's all in here!

0®
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PAYBAQKhe brand The PAYBACK principle

The PAYBACK Principle

PAYBAG¥Ksimple
Because we get to/fReint.

A By communicating clear messag
eliminating the unnecessary

A By providing an edésyise progran
A By uniting many partners in one
program via PAY BROKts

PAYBAGKfun

Because we score with smiles.

A By creating entertaining communic
A By making collecti®gints rewarding
A By not taking ourselves too seriou:

o |
PAYBACK S8

Our motivation is to
make every interaction a
i i [ =
2 rewarding experience! S
: S

% S
L7 ‘“«3"

o®
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PAYBAG¥televant
Because every single person can benefit.

A From an attractive & diverse partner
portfolioltheres a partner for everyone

A FromPoints that are worth collecting
A From individualized benefits that fit

PAYBA®@itrustworthy

Because we keep our promises.

A With comprehensive data protection

A With strong partner brands

A With open & transparent communication



PAYBAGKhe brand PAYBACK fun PAYBACK 38

Topspin fiir dein °Punkte einlosen? == ]

Ab 21.05.2025 nur noch mit PIN
°Punktekonto! soigegriadoidtna Spar nicht beim Spar nicht beim Liebe ist schin,

Tanziehrer, spar Frisor, spar beim °Punkte sind besser!
beim Einkauf! Einkauf!

Viele

Viele

PAYBACK is filhats anchored in the PAYBACK

Spielend °Punkte- Ferents) philosophy. Puns, situational comedy, irony, and little
konto erhéban! °Punkte-Tipp Pointeemake the viewer smile Pldieteeare not just
: Punkte mit der PAYBACK Agp vor funny peripheral characters but expressive protagonists

Viele und sich selbst eine Freude

Extrz
cPurite We are telling stories and adding fun by uRoigtdes

with the help of accessories, the size relationship betwe
thePointeand human products, or interactions between

thePointees

Don't

ThePointeesan show a range of emotithrey are not
only happy, but they can also be angry, anxious, straine
skeptical, or silly, for example.




PAYBAGQKhe brand PAYBACK fun

Unschlagbare
Angebote!

Tolle Angebote
sichern!

T

T

R o 2
T Lustiges j
. schentuch £iir Nasen
Ganz entspannt >
°punkten mit Partner '
=

Jetzt °punkten I

PAYBACK 32

Der grofRe PAYBACK
Adventskalender

Ab XX.XX.XX25 jeden Tag
4 neue Angebote




PAYBAQKhe brand Tone of voice PAYBACK 38

It's not jusvhaty ou say and wrihove t hat©s |1 mportant,
The tone influences our brand profile as much as the brand image. The most
important thing is: don't waliflstead, get straight to tAeoint.

1. Use formal or informal speech or avoid a direct addres

Tell it like this: Informal speeahDu d i s used in th
marketing communication.

PAYBAQGBed or mal|l s m elldegahtexts,Rig.e C
Simple and straight to General Terms and Conditions, the imprint, privacy po
the/RPoint and the customer service centre. Different approaches

: : be used for specific partners in the partner area.
Making you smile

It is often a sensiblempromist avoida direct address
between more formal partners and PAYBACK.

. First name and/or last name?

It all depends on the contgru can do both!

ol t was wonder ful, Peter

Wearet o duay Q| Always authentic,

not ool d schilool . honest, likeable
You also notice that

when reading

Fun and
trustworthiness are
always in balance



PAYBAGQKhe brand The brand as a compass in the partner network PAYBACK 32

Joker zehen - wie verriickt
|| “punicten und gewinnent

il - (oo 1 cram ¢ A

e.g. céoranding pas
main focus on PAYBACK

e.g. cébranding pad
main focus on PAYBACK

BRAND

w) e
DS e Consistent implementation of PAYBACK's
e corporate design helps customers to T
.g. ing pri . 3 .g. ing digi
main focus on a partner recognize the benefits of PAYBACK across all main focus on a partner

partners and channels at first glance.

10



PAYBAQKhe brand The PAYBACK brand identity | Brand elements

LOgo - PAYBACK 3%

Joker ziehen - wie verriickt
Typography—— _punkten und gewinnen!

Gleich Couponheft mit Gewinncode mitnehmen.

Brand colors—

Pointee

Jetzt Gewinncode

in der App checken!

o®
PAYBACK 58

°Points ey&atcher

—— Stage



PAYBAGKhe brand Examples of use PAYBACK 32

- oe
PAYBACK 3% PAYBACK 3

Joker ziehen - wie verriickt 3 Jahre ABC-Shop G DAL
°punkten und gewinnen! bei PAYBACK BV oommen Y

Gleich Couponheft mit Gewinncode mitnehmen. S FORMERParpe o)

Durchblattern & “punkten

Noch mehr e —

PAVBACK 3%

Online-Shops? . - Y
OP k l Entdecke rund 700 Partner s oy e 3
u n te und einzigartige Produktel . . Jetzt die aktuelien
€] [ - Prespekte in der
o 5 Nihe entdecken!

=ik

PrEise ! Blitz-Deal der ut'oclhe
Pa rty ! Gewinne

100.000 °P Wheret saysPAYBACK,

30fach

opunkte R the rels PAY BA%IddU Téghich Coupons entdecken!
T ourcorporatelesign s e
makeshat instantlyclear '@/’ \
=] Jetzt Gewinncode \
'3 in der App checken! 30FACH SE 9o . 2. B

Jetzt eCoupon akthieren

‘ 3 /@ i
o akengn eV et

12

Geschenk to go:
Sandwichbox

2u jeder Aktionsprimienbestefiung!’ “\\
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Logo Pverview

0®
PAYBACK 3%

°PAYBACK

C Download PAYBACK logo from Brang

o®
PAYBACK 58

PAYBACK standard logo
The logo with a white outline is placed on images or colored backgrounds.

To To T I

App domino (special case)

The standard logo, in PAYBACK Blue, generally represenss| RredizA«lid impplications
It is characterized by a white contour

The PAYBACK logo must not be reproduced andas deaildbked at Brand Point

If the logo cannot be used in color because of technical reasgpe;iateahant in blgdk)

A Small but mighty! The app domino is mainlyersesmall areas : ﬁ )
where there is no room for the standard PAYBACK logo, e.g., on i snes g E
and in the app AL
A But, very importa@nly use it in combination with the word e 14px
oPAYBACKA(] 0 o 5 mm
A The logo must always be clearly visibl
Wordmark (special case) and readable
A On small areas (e.g., coupons), the wordmark is A Minimum image size is equal to logo
sufficient height, i.e., p#5 mm
14



Logo PAYBACK logo | Application

Joker ziehen - wie verriickt

°punkten und gewinnen!

Gleich Couponheft mit Gewinncode mitnehmen.

% J#17t Gewnscote
12 der App checkea!
@ <

\ rl

! l u

R Each medium uses a print space
R This forms the outer bounding box of the

o®
PAYBACK 58

o®
PAYBACK 58

oe®
PAYBACK 38

0®
, PAYBACK 38

K/Iargin: 1/3 Iogg height

R The logo can be placed in all four corners

on all sides
= type area
R The PAYBACK Iqgadsd in the print area R The protected logo margin is 1/3 of the logo heic
on all sides

media and the design elements it contains R If a product logo is used, the PAYBACK logo may bR No graphic elements can be placed in the protec

omitted

margin
R Exceptions include our Pointees

R Minimum print area = protected logo margin
15



Logos AppDominovariantsapplication PAYBACK 38

partner.de ° o

1|

Hier gib's die nédésten
f Modelle

BrandheilSe Fahrrader sofort ||
verfugbar

Jetzt anschauen

Margin: 1/3 logo height

14 px .
@ P on all sides
5mm
R If the app domino cannot be used in color, us® Only use tlapp dominib thePAYBACK logo cannot be(esedin very R The logo margin is around
thespecial variant in black small applications, like on smartphones) 1/3 of the logo height
R The minimum size px8imm R Always use the app domino in combination with PAYBACK as a text or agd\No graphic elements can be
R The app domino must not be replicated and is Wordmark placed within the logo
available for download at Brand Point R In exceptional cases, use the app domino on its own margin

R Minimum print area = logo
margin app domino

C Download Afiomino from the Brand Point 16




Logos Wordmaikariantapplication

"PAYBACK

9 px
3mm

RThestandard versiasf the wordmarkR&YBACK
Blue

RIf the wordmadannot be used in colbrs also
available as a special variant in black (1K)

RThe minimum size of the standard variant
IS 9p¥3 mm

RThe wordmark must not be reproduced and is
available for download at Brand Point

C Download Wordmark from Brand § C PAYBACK Colog

Partner- ©
Zulf:ﬁlgﬂink!::f im ABC-Shop

OPAYBACK

S TON PAPIER- 0DER eCOUPONNUTZEN
31.12.2023 PAPIER- ODER eCOUPON NUTZEN

RThewordmarks used onig exceptional cases

RWe use the wordmmaginly on PAYBACK coupons

o®
PAYBACK 58

 "PAYBACK

Logo margin:
1/3 logo height on all sides

RThe protected wordmark margin
Is 1x wordmark on all sides

RNo graphic elements may be placed
in the logo margin

RMinimum type area = logo margin
wordmark

17



Logo Product logo §nvants

PAYBACK 38
Variant extern
vt 00 Rl PAYBACK R Thestandard colaf the product logos is PAYBACK Blue,
PAY eciiinimialiis FUEL&GO which is used on PAYBACK Light Blue and light backgr
Penl‘ﬁgi:uzms PpAEBxAmEH Ppnr;“" R Product logos with white wordmarks are daek on

backgrounds

PAYBACK PAYBACK PAYBACK
@ PAY % PROSPEKTE @ FUEL&GO

R Regardless of the background, the app domino of the
product logos is always PAYBACK Blue with a white ou
@ PAYBACK

E PAYBACK
GUTSCHEINE

@ PAYBACK
PRAMIEN

PIA

R Product logos with the PAYBACK brand name are used
external advertising spaker internal advertising
spacewe use variants without the PAYBACK brand namn

Variant intern

B PAY PROSPEKTE
EJGUTSCHEINE PRAMIEN

EIFUEL&GO
BPIA

R Vertical variantsre for when horizontal product logos
cannot be used for space reasons

(2} PAY 82PROSPEKTE () FUEL&GO

()GUTSCHEINE () PRAMIEN EPIA

Vertical variant

oe
o0

PAYBACK
PROumck | | PROSPEKTE PRGOS

oe
00

PROSPEKTE

C Download product logo from the Brand Point

18



Logos Product logo | Application

External advertising space

PAY

Einfach bezahlen?
Doppelt °punkten?
Beides.

By} PAYBACK

is] PAY

R Outside PAYBACK charthelsxternal variaruaf
the respective product logo is used

R PAYBACK is always part of the wordmark

Internal advertising space

» 20.990°P

Q PAYBACK Partnes suchen

Durchblattern & “punkten

EPROSPEKTE — -
o W

%‘;Z
‘ X
Jetzt die 5
Prespekte in der -n 2|
Nehe entdecken! o e l\@-\ﬂ" v

Blitz-Deal der Woche

Taghich Coupons entdecken!

Noch schnell Geschenke

online shoppant = \
) ,

y

B o I s

Geschenk to go:
Sandwichbox

26 jeder Aktiorsprimivsbestefung!

R In thePAYBACK contdleinternal varianof

the respective product logo is used
R Use the product logos

o®
PAYBACK 58

The minimum image size

Minimum image height of the external produc
is based on the app domino

23px
8 mm

PAYBACK

PAY

Minimum image height of the internal product
is based on the app domino

1
EPAY 5

logos

logos

19



Logo PAYBAo size chart

Logo sizes and type areas for standard formats in print and digital:

Logo width* in mm

DIN A6

DIN A5

DIN A4

DIN A3

DIN A2

DIN Al

25 mm

35 mm

50 mm

70 mm

100 mm

140 mm

DIN A6

DIN A5

DIN A4

DIN A3

DIN A2

DIN Al

RGenerally, the standard logo is used

RForspecial formatshe logo will be scaled on the above basis or based on the format that is closest to it

Type area on all 4 sides

5.2 mm

7 mm

10 mm

14 mm

19.5 mm

27.5 mm

Logo width* ipx

160 x 161X
300 x 5px
300 x 25px
737 X 41K

1,080 x 1,088

RMinimum type area = logo protection zone (1/3 of the height of the logo)

ROtherwise, the type area can be selected

115X
75pXx
90px
14Qox

220px

Type area on all 4 sides

160 x 166X
300 x 5px
300 x 250x
737 X 41K

1,080 x 1,068

15x
10px
1x
26pXx

42pXx

o®
PAYBACK 58

*Logo width |lada\d:7.1¢ 4 88

20



Logopon ©t s PAYBACK 38

The old logo is no longer used Do not recolor or replicate the logo Do not rotate the logo

The app domino does not substitute

Do not change proportions the PAYBACK logo

Logo placed too small

undenservice PAYBACK

ervice

PAYBACK
en ~

WiKosten

MEsMOglichkeiten

Uberblick

i Finanzierung Du kennst PAYBACK noch

mehr als 600 Online-Partr
ndividuelle Angebote mg

en und Verflgbarkeit teilnehmen und dein Punk

WCK

21
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Colors Qverview & weighting PAYBACK 38

SNGEVNo Q= Vo) PAYBACK Light Blue 60% White 10% MidnightPAYBACKRoyal Ocean vy Berry Ruby Sunset
Blue Red

~

R
wi

~

’
ShadesfBlue
A PAYBA@Kmary colourare PAYBACK Blue, PAYBACK Light Blue, PAYBACK Red and A Nine PAYBACEent colorsffer the possibility
White. to highlightcontent.
A The typography is PAYBACK Blue, on accent colours White. Black can be used for a large A Accent colours are testedccordance with the
volume of text. BFS@uropean Accessibility Improvement Act)

and recommended for use as colour accents alon

- _ _ _ with the templates we provide.
A Thecolour weightinghown here illustrates the interaction of the colours. 23

A The Shades of Blue are exclusively reserved for the background illustrations.



Colorsverview & weighting PAYBACK 32

¥

_—

The following must be observed pursuantBaitherefreineitsstarkungsgesetz
(Accessibility Improvement Act) (BFSG):

5

A The eight defined accent coloarsertainlybe used for stages and eyecatchers on Which
white texaippears. These accent colours are tested pursuant to the BFSG and recommends
colour accents to contrast with the white typography.

e use of

A If other accent colouase used on the stage, e.g. partner colours, partners and interfaces mus & m
their owronline contrast chedkhe contrast must reantimmum value of 4.5:1
Use this tool to perform the check:
https://www.siteimprove.com/de/toolkit/colarastchecker/

(NotePlease also test your required coloMywidandPAYBACK Light Bagethis may also

be used as a font colour in headlines or sublines on White or Light Blue backgrounds. ~

More information on font sizes and BFSG is available on page 42) q '
A

ﬁ Note on video guidelines:

A Audiovisuaiedia/videos must be
designed to be accessible.

Exceptions: ' A Avoid rapid and repeated flashes of lig
or rapid changes between light and da
in the image, as they could trigger
seizures in persons suffering from

The restriction applied to these eight accent colours does not apply to colours within illustrations
(e.g., a yellow marker under premium images, which may remain provided it is not used as a text [

Legal notice: ,  epilepsy.
Partner companies are responsible for the correct implementation of the content they provide in ac ' A The duration and frequency of light
with the Accessibility Improvement Act (BFSG), insofar as PAYBACK has adopted this content unc flashes should be limited.

PAYBACK can assume no liability for this. o



Colors Primary colo&accent colors | Color values

Primary Colors

PAYBACK Blue PAYBACK Light Blue

RGB 0|62]176 RGB 204 | 230 | 255
CMYK 100|83|0]0 CMYK 20]2]o]o
L[5 #003eb0 Hex #oceoff
Pantone REFLEX BLUE C Pantone 211C

RAL 1* 5002 RAL 2* 250 80 15
PAYBACK Red White

RGB 200 |10 |10 RGB 255 | 255 | 255
CMYK 13| 100|100 5 CMYK ojolojo
Hex #cB0ala Hex #TFFFFF
Pantone  1797C Pantone Bright White
RAL 1* 3000 RAL 1* 9010

RAL 2* 040 40 67

Exception color for typography

RGE 0]0]0
tMyk o]ojo]wo
Hex  #000000

Accent Colors

.,

RGE
CMYK
Hex
Pantone
RAL 1*
RAL 2#

173 | 57| 102
20|92 298
#ad3966

215¢C

4006
010 40 50

RGB
CMYK
Hex
Pantone
RAL 1*

236 | 6| 64
0l100]|65]0
#ecD640

192¢C

3028

RGB
CMYK
Hex
Pantone
RAL1*

216 | 61] 0

10 |85|100] 0
#d83d00
1665C

3024

RGB 4138 | & RGB 6126 | 178 RGB 0| 104 | 227
CMYK 75| 5] 100 | 25 CMYK 85]4015] 0 CMYK g3|e0]0]0
Hex #04Ba04 Hex #067eb2 Hex #0068e3
Pantone  148-8C Pantone  7690C Pantone  2131C
RAL 1* 6037 RAL 1* 5009 RAL 2% 280 40 35

" S

e

RGB
CMYK
Hex
Pantone
RAL 1*

815|991

100 | 100 | 5] 35
#080f5b
103-16C

5013

PAYBACK Blue
RGB 0]62]|176
CMYK wo0]83]0]0
Hex #003eb0
Pantone  REFLEX BLUE C
RAL 1* 5002

A

A Itis prohibited to convert colour valueRGBevaluese the master

A The CMYK valiesll the colours can be individually optimised for specific large projects (e.g., large posters).

o®
PAYBACK 58

Shades of Blue

Shade 1

RGB  255] 255|255
vk ofojojo
Hex  RTFFHEE

Shade 3

RGEB 236|246 | 253
CMYK 91|00
Hex  fecfofd

Shade 5

RGE  216]236|251
CMYK 18|z|o]o
Hex  #d8ecib

Shade 7

RGE 193 | 22& | 247
CMYK 28|&]0]0
Hex  #cledf?

*RALL values may not always come close to the required colour téhealllbesRALd therefore always be used ititiezisffeno RRLvalue is defined, the-Ridlue will be sufficient.

Attention:This document was created in PowerPoint, please do not use the eyedropper tool to sdtech chéfieldsiuas these may
differ due to the conversion. Colour values should always be adjusted based on the colour values specified.

Shade 2

RGE 245 | 249 | 254
tMyk s|1fofo
Hex  &fSf9fe

Shade &

RGB 223|240 252
CMYK 15|1]0]0
Hex  #dffdfic

Shade 6

RGE 203229249
CMYE 26300
Hex  #cheSf9

RGE 183|219 | 245
CMyk 32[s[ofo
Hex  &b7dbfs

25



Colors Application

Ml PAYBACK 32

Joker ziehen - wie verriickt

I g
o H PAYBACK Light Bike
punkten und gew"lnen! - backgrournaf thecommunication
Gleich Couponheft mit Gewinncode mitnehmen. Wt istthestageofthePointees

PAYBACK Bisithecolorof
PointeesPAYBACK |legb)ogos
andthefont

PAYBAQeds onlyfor °points
eyecatchers

°Punkte Whitewillbeusednlyfor thefontson
accentolorsaredor partnetogosandas
abackgrounzblorforlongcopy

Ej =1 Jetzt Gewinncode
in der App checken!

Accentolorgor highlighting
illustrationaindaccentuations

26



ColorsPbo n ©t s

Color contrast needs to be sufficient Text and accent color; white

Jetzt
mitmachen &
gewinnen

°Points eyeatcher is always PAYBACK Red PAYBACK Light Blue is always monochrome

Importannotice

Thecontrastbetweetext andbackground
mustmeetaminimunratioof4.5:1
Yowancheckhecontrasvalue
independenthsinghistoot

Jetzt PAYBACK PAY sichern und °punkte Jetzt PAYBACK PAY sichern und °punkten

=< 555
Extra
°Punkte

Punkten?

Bezahlen?
Beides!

Mobiles Bezahlen maglich

www.siteimprove.c¢detoolkifcolorcontrast
checker






Pointees Character PAYBACK S8

ThePointeesire PAYBABK br and :ambassador s

They appear as small and round. Their strong personalities’Boibtedy the
that customers collect and spread good cheer. They tell entertaining stories
and are roughly the size of a PAYBACK card!

Enthusiastic, happy, Cheeky, funny, Upbeat, content, friendly, Contrite, sceptical, Grumpy, sour, fierce,
bright, laughing friendly, knowledgeable openminded, interested prescient, cautious stubborn

29



PointeesBody

Light source is at
the top left

Light spot in the eye

from the top left

One leg in front

One leg behind

Shadow

One arm in front, the
other behind

The hands have a
contour

oe
PAYBACK 53
Important to keep in mind:

A Their facial expression can be changed dependin
the content. The use of hair is an exception and c
adapted given the context.

A Pointeeare in PAYBACK Blue.

A Pointeemay be rotated and flipped but must alwa
remain recognizabl@aintees

A ThePointegemplate is available for download from
the Brand Point (see page 2 for the link).

A Pointeearethesizeofa PAYBAGid Wheshown
togethewithlargeobjectge.g., @arorabicycly
theseobjectarescale@dppropriatelyothe Pointees
remairtlearlyisibleNeverthelegsointeeslways
staysmaltharacters

A PermittedThe spherical shapeanhteemay
change if external influences demand it.

30



Pointees Template PAYBACK 88

Attention:

Always desigtointeesising RGahd
Adobe lllustrator!

The template and a large selecttamtées
can be downloaded fronP#¢BACK Brand
Pointto design individiadintees
The link can be found at the bottom left of this
page. Advice focolorprofiles:
When creatiRgpintees Adobe lllustrator
make sure to desiRpinteessing the
template, in RGBdwithout a profile.
Wheghanging to CMYK for printing,
convert to thiS@Coated V2 profite
. 80 LU Ve achieve the most consistent and best result:
DeSlgn SHEIUE Gnen
debud Note on print advertising materials:
your et LSl OnlhyPointed®ointeisuals are created in
: ol " RGB and embedded into the layout as such
POInteb All other print layout elemphssich as
stages, bursts, and Shades of Blue
backgroung$ must be created in CMYK as
usual.

[
o
¥
Lels]
L
)
=
ef
an

L
L+

The conversiorRuinteeto CMYK is carried
out exclusively duriigography/final
artwork production.

1:1 representation ofRbmte¢emplate

A short guide on this process is available or
the Brand Point. You can find the link at the
bottom left of this page.

C Download the template from the Brand 31



Pointeesfemale Pointee, Baby Pointee

A When creatiRgintees Adobe lllustrator, it is important to ensure that they are R&&ehdthwithout a profile in the template
A When converting for printing to CMYK, it is necessary to cdS@Coatede V2 prafilechieve consistent and optimal results.

A Theraster effectis the document must be seb@odpto ensure the correct display of elements and gradients.

Shape check: Donot s

Facial expressions remain One leg must be placed Proportions must be

Light source is within the grid. behind theointee aligned to the grid.

top left

N

Pointof lightin_ ¢
the eye, top left

Lightrefracting edge

on the mouth
The light source is al

from the left onto
the arms and legs

The hands have

« ®—— anoutline
<

On the side of the -
Pointesvhere the | \
larger eye is placeoiu,(‘ U

the arm and leg
are in the front of the body

G

|
JN  The lighter side of the
gradient is always the
side closest to the light,
even with bent limbs

Shadows to
the right

* WarningThis page was created in INDD sRGB. Please do not use the eyedropper tool to strmut theldieldslasthese may differ due to the conversion. Colour values should always be adjusted bassdpeuwifieel colour value
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Pointees $ize ratio PAYBACK S8

Pointeesize

A Pointeesire théPoints that customers collect.a&seyne the role of neither customers nor employees

A All thePointeearealways the same srethe same plane, although size differences may occur due to the perspective.
A A°Point is &oint. To avoid confusion, there are no developmental sté&yestagmamo baby or pensiorteointeesetc

' \

-
7m

7

N

\ g

on
o]

<)
<

< o

Size and number of accessories

A Pointeegan weaaccessoriesuch as glasses, helmets
etc. in their own world. However,
amaximum of &nd the accessories must comply wit
Pointee scale.

A The stories are generallye effectivevhen they interact} -
withhuman accessortbat arenuch largethan them.

A This scale is increased for very large objects to achigy
a balanced weighting.

A There is a clear boundary between the world of the Pointee and
the human worlthere are no partner products in the Pointee
world in Pointee size.
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PointeesRegeln und Verwenduiregl 1

Female Pointee
Do

Animal clothing
Do

Don't

Don't

Accessories

Style of accessories

Do

@

Don't

Don't

o®
PAYBACK 3%

Please note the following:
Female Pointees:

A They differ from "standBointee'sin
that they have a maximum of 2 lashes
per eye.

A All hairstyles are depicted in one colot
(dark blue).

A Avoid stereotypes: no bows, high heel
feminine poses.

Clothing:

A Pointeesever wear clothdse to their
body type.

Animal clothing:

A Pointeesemain true to their bodies anc
donot transform into animatgit may
dress up as animals.

Accessories:
A Reduced, but with meaningful details

A Soft, matte texture (similar to the
Pointeg

A The light source is also the top left

(similar to thBointep
34



PointeesRegeln und Verwenduireyl 2

Drinks
Do Don't
0 - 't
9 %
Number of accessories
Do Don't

Salespersons / Employees
Don't

Pointeeare

neither salesperso
noremployees

Accessories

Customers / Bags / Packages
Don’t

Don't

Don't

0e
PAYBACK 573
Drinks:

A Pointeemust not be represenigith
alcoholic drinkar in a drunken state.

A Pointeesan give a toast/celebrate with
obviously neadcoholic drinks.

Number of accessories and how to depic

them:

A Use mag accessories pRointee

A Thesize raticompared to the accessor
must clearly indicate whether the
accessory belongs to the person or to
Pointee

Salespersons / Employees:

A Pointeedo not adopt the role of
salespersons/ employeEley are the
°Points that customers collect.

Customers / Bags / Packages

A Donot showPointeewith smalbags,
boxes / packages / shopping carts,
partner products, etc.
Thesaccessoriese from theuman
worldand should therefore be shown
significantly largehan thd>ointee
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Pointees Backgrounds | Construction

Base

Optional: lllustration| Pointee

\— Background

Optional: accessories

Interactiom—/

Optional: Props, which are in
interaction with tiointee
(Style: accessories, natural
color scheme)

o®
PAYBACK 3%

Backgrounds can be designed
using a layering approach to
suppothe story:

Pointeesnly interact with the
accessories and props, not witf
the background in Shades of
Blue.
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Pointeesl|ustrativédbackgrounds

l——— Color | ﬁ Abstract | ﬁ Ambient—

A Relatively to the human wgPdintees are small.
Please take this into account when selecting the background

A The background in PAYBACK Light Blue can be used illustratively
A The Shades of Blue can be used for the backgrounds

<4== Neutral

Metaphorical

-

o®
PAYBACK 3%

Scenography —|

Theme =——)
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PointeesBackgrounds | Colors PAYBACK 58

Background color Shades of Blue (for illustrative backgrounds)

Shade 1 Shade 2 Shade 3

RGB 255 | 255 | 255 RGB 245 | 249 | 254 RGB 236 | 246 | 253
CMYK|0]0]|O CMYKk|1]|0]|0 CMYR|1]|0]|O0
Hex #fffff Hex #f5f9fe Hex #ecf6fd

The use of additional colors is only
Shade 4 Shade 5 Shade 6 allowed in the dirdevintee
+ environment:

+ RGB 223 | 240 | 252 RGB 216 | 236 | 251 RGB 203 | 229 | 249 A A t col
CMYK5[1]0|0 CMYK8|2|0|0 CMYR4|[3]|0]|0 ccent colors

Hex #dffOfc Hex #d8ectb Hex  #cbesf9 A Colors that create a natural color
pattern

Shade 7 Shade 8

RGB 193 | 224 | 247 RGB 183 | 219 | 245
CMYR8|4]0|0 CMYB2|5]0]0
Hex #cle0f7 Hex #b7dbf5

A Background colaise PAYBACK Light Blue and the Shades of Blue
A A natural color pattern is only allowed for accessories and props
A Exception: gaming

C Primary colors, accent cdl@slor valug 38



PointeesBac kgr ounds | Don®©ts PAYBACK 58

Pointeeslo nointeractwiththeillustrated Inthiscontextthe Pointeés toobig Do notiseabackgrounthatmake$ointees

background Shadesf Blue. appearintikecustomers

Dontuseaccentoloranthe ShadesfBlue
background

Do notuseabackgrountthatmake$ointeeappearing
likecustomersr staff

REIFEN i' SERVICE
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TypographyQverview

Meaningful and witty

o®
PAYBACK 3%

PAYBACK Bold Mixed spelling, max. 2 lines

headlines to make you smile!

Offbeat subline.

A Line spacing 110%, also for stages-aattleges
A PAYBACK Blue

A Headlines conclude with an exclamation mafiglcrtzr=1as ReYile]([al=
question mark, but not a period. Exception3asiisle]d[e]gles[-I@ist-1s!

puns 2 lines

A Mixed spelling, max. 2 lines
A Line spacing 125%

And informative continuous texts.

C Download PAYBACK Font from Brand C Primary colors, accent cdl@slor valug

PAYBACK Regular
Spacing to headline min. ¥z line spacing of the headline
A Font size = BI5% of the headline font size
A PAYBACK Blue
A Sublines always end with a period or another punctuation mark

A The headline and subline of one advertising medium should never b
with an exclamation mark

PAYBACK Lighk \tixed spelling

A Line spacing 125%
A Spacing to headline/subline min. ¥ line spacing of the headline
A PAYBACK Blue

41



TypographyAdditional specifications PAYBACK 58

General Spacing when using tReints symbol Typographical specifications

with respect to BSFG*
A System fontsomplement the PAYBACK brand font inagter a full stop:

various channels such as the app, website or A Text with an asteriskh PAYBACK

If the°Points symbol is followed by a full stop, the

newsletter. distance between the full stop ariBdirgs symbol is Shades of Blue malyappear in
A Text emphasitke typographyBoldor accentolors an eighth of amspace. PAYBACK Blue or Biagkg to
may be used their font size.
A Pointeemay replace a letter or number: AText thg;[ml/ﬁmcent:olorsmust
: : : appear ivhite
| am a headligoints A All text irShades of Blueust fulfil
“= eighth of aam the requirementslafge text
(Typographic unit of measuresmnt: - Eitherfont size 18 pt or largeith
PAYBACK Light
or
- 14 pt or larger if the text is written
At the beginning of a line: in PAYBACK Regular or Bold.
If the headline starts witRaints symbol, the following A Relevant text / conteshoulahot

lines, including the subline, will be indented. be distortegunless it is further

elaborated elsewhere.

*Legal notice:

Partners are solely responsible for complying with the legal Points are fun!
requirements of the Accessibility Improvement Act (BFSG) for all
content and materials they provide (e.g. images, text, logos, | am a sublif®oint.

design specifications, etc.). PAYBACK does not review the
delivered materials for compliance with the BFSG and assumes no
liability for the compliance of such with the respective legal
requirements.




Typography3 pel I i ng rul es: the most i mportant dos & dono©ots

A PAYBAGHKd th®AYBACK URk always A The smad Ir ecpilracclees oa hyphen in word

written in capital letters aweder combinations and is placed in front of word Dos Donnts
hyphenated with other wards combinat oo melserfe ret .
A PAYBACK is never separated or abbreviated. h e s ma&d] In ecvierrc Iree pol ac e sPA¥BACK p a c e a n 'dayback/payback
A ThetPoints symbaPonly appears on may only be omitted if it is technically impossible
coupons and, in cases of insufficient space, (€-9- URL). PAYBACK.de www.paybacklde
on°Points eyecatchers. A We never say, "pay fRthints", but use "redeem Now oPAYBACK.de
A °Points are always marked with @t@ari n Poi ntso instead. |
front of the wordExceptions are legal texts A We avogtating a specific curreraydepicting PAYBACROINts PAYBA
and text set in a font size of less than 7 pt. money in connection with PAYBACK and the _ _
°Points. Our brand poRAYBACK Brand Portal 10XPoints 10XPoint
contains the most important rules on the use of ~ 10XPoints coupon 10 XPoints coupon

PAYBACROINts as a currency. .
AwWe consistently place P%béépo'ets symboIDOUaFEt er the

amount, not in front of it. 2x°Points Doubl¢Points
A For technlcgl reasons, on cou_poe@cawmbns _ 2.000PoiNts 2000PPoints _
we write oXd in capital  etters an xtFa°Bou%tsSUb|'
black. This also applies to visual representations
of coupons. Redeem 10 P = 10
A If in doubt, please conBreind Support.
Extr&Points

wk 43



TypographyWriting rules: the most important PAYBACK terms

Correct writing meapsck and easy recogniti®ome terms are inextricably linked to PAYBACK.
Which makes it all the more important to always use the correct spelling.

Important terms

Coupo@enter Customer PAYBACK App Earns points PAYBACK

Donation World
Coupon Mail Main card holder PAYBACK Coupon Basi®P

PAYBACK FUEL&GO
eCoupon Main collector PAYBACK.de °Points eyecatchers

PAYBACK PAY
Paper Coupon Cocollector PAYBACK ERwints PAYBACK Rewards

PAYBACK VOUCHERS
ExtraPoints °Points account PAYBACK Card PAYBACK REWARDS =
Mobile Card PAYBACK.de PAYBACK Partner PAYBACK Program
Online Shop Basi¥oints Earn extrdPoints PAYBACROINt

RedeerniiPoints Colle¢Points ExtraP
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Highlighting Qverview und hierarchy

Graphic highlighting Text emphasis
The graphic highlighting of elemm@pisasises content in a striking WagfPoints eyecatchers and stages may be combined or used as A Display important information in Bold or in
standalone elements. Highlight eyecatchers cannot be coffftuimags eytatchefoints eyecatchers are used to communicate specific colour
advantages. .

A Pointees may replace letters or numbers.

Highlight eyecatchers Stages A Stage, highlight eyecatchers and coloured
emphasis all share the same accent colour

advertising space.

°Points eyecatchers

PAVBACK 39

Become a
Only until 31/12 customer now!

As a PAYBACK customer, yfoieasnwith every

purchase from our many partners. You can exchange the
‘Points you have collected for great rewards. Register now
and receive a free gift of Roits!

StandartPoints

eyecatchers .
y °Points

eyecatcherexceptions

Valid until XX.XX.20XX

A °Points eyecatchease always in PAYBACK Highlight eyecatchesbvays appear

Red, the text is always White. in an accent colour, the font colour is Stages
A They generally communiPaiets. White. _ For emphasis and
AE Hons: ¢ q r& They communicate percentages and highlights
xceptions: percentages (e.g. reward sale) 07" "2t o g e's (e. g. OFr e

keyword regarding the best advantage (e.g3 /12q
oWMF knite as a gl RtAé]afon[lm o‘)rc‘;ﬁéin%seo# I—ﬁ]&;?ﬂight LT No

Points offer is available. eyecatcher is used per area. Stagesndhighlight eyecatcheesnphasise

A °Points eyecatchers may be rotated to suit content in a striking way
the conterlitthe text is always displayed
horizontally.

C Download Basic shape from Bran@l C Primary, accent colp@olor values C TypograpHhyOvervie 46




Highlighting Points eyeatchel Construction and use

Composition &Points Alignment of typograplogntred

eyecatchers: Y 20990

Q PAYBACK Partner suhen

Font typePAYBACK Bold

Durchbldttern & “punkten

Font size:
A maximum of 2 font sizes may be
used (exceptiofXx= > ox d 20 %

1009 smaller than XX)
Individual words/numbers may be °Points eyeatchers can be compressed up to 70% in width
displayed in a larger font. and height

A maximum of 85% of the Placement:

eyecatcher area may be covered with
text.

The coloured border remains the
same size throughout.

10fach
°Punkte

Text: 00 A °Points eyecatchers must not be placed in the ble
ExtraPoints Freestanding In front of object ~ BehindPointee A All*Points eyecatchers are displayedsemtlee
sizewithin an advertising space
A °Points eyecatchers are alwBAYBACK Rixd, text colour is always A °Points eyecatchers are placadnt of objects andA Max. 1 stage + 1 eyecatcher per area
White. PointeesbehincPointee_sr star_ldalone. A In small formats (e.g., agpsjnts eyecatchers
A They are available in 3 basic shapes, which may be compressed depenﬁinﬂ”@ﬁ argot placed behind objects _ occupy a maximum of 1/3 of the layout area.
the content Inverted®Points eyecatchers nimyused against _ i
' A °Points eyecatchers\affgite for partnensho use
. . lowcontrast backgrounds. . ;
A Circular shapes are not permitted. a similar shade of Red as a primary/background
A The text comprises a maximum of 3 lines. colour.
AWhen wWKXd],tithhge oo XX is 20% | Please observe the font size

specifications pursuant to BSFG 47
(see page 42)



Highlighting Info eyecatchef Construction and use

Construction info eyatcher: Shape:

Single words/numbers can be

[ ¥ 20.990°

Q PAYBACK Pariner suchen

displayed larger

Alignment of typograplogntered

Durchbiittern & “punkten
EPROSPEKTE

|

Typography?AYBACK Bold

1009
Highlight eyecatchers may be compressed by up to 70%.
Textual content
oNewo, oOoFreeo, cr%gé.y available unti/l
12.10. o '
Over

Max. 85 % of the info eyatcher 800,000

Advantage prizes

can contain text.
The colecontrasting shape outline
always remains the same size.

For customers

2 9

A Highlight eyecatchers can be rotated and scaled as requ

Save up td

70%

Single line > Three lines A They can be placed standalone, in front of objects and o
A Highlight eyecatchease used in accent colours with white text or in Pointees, behind objects and Pointees, or in the bleed. A 'ngh“gtr)]'t e){_ecatq?fri s, o0 standal
o o in combination with stages.
white with acceobloured text. A Highlight eyecatcherssigaificantly smaller than stages. A They are never used ingcombination with

A The text should be a maximum of 3 lines. A If stages and highlight eyecatchers are conthied, °Points eyecatchers

A The text is always centred. should be displayed in the same accent colour. When usinglease observe the font size specifications

. : _ different colours, the stage is shown in PAYBACK Blue or
A Use a maximum of 2 different font sizes. White g pursuant to BFgsee page 42)

C Download basic shape from Brand 48



Highlighting Highlight stag€onstruction and use

3 basic shapes: Use:

Big
o - titi
% 315 o conpeton,
g coupons in the app
with over 5,0

o

Please observe the fo
size specifications
pursuant to BFSG (se
page 42)

prizes

A Stages cometimee basic shapesich can be rotated as required.

A The shape must appear organic in thgectassand must not be
circulatlbnly our Pointees are perfectly round. Maximum size Small stage top right

Scaling ancblor
: » Big

Big competition competition

with over 5,000 Activate participation

prizes coupons in the app

Stage in standard size bottom left Stage in standard size bottom right Example of use
A The stage maydmenpressed by 70% in height and andtlused A Thestage is always in the bleed. A The stage carries a message and may contain text.
in PAYBACK Blue, the accent colours or White. A 1t occupies a maximum of 50% of the layoudt The text can be placed on the stage.

A Oneccentoloror real imagmay be used per action or campaign and can be placed in any position. A The textolorand accertoloris White.

(please refer to the style guide, see link below).

C Download assets in the Brand Pojll C Real image style guide 49



HighlightingDo n ©1t s
Stages: max. 50% of the color weight Only one highlight stage per ad space

Das Joker-Gliick
Ist zuriick!

HE vizien Cougens und deinem
Blcksoade im imazatell

Noch mehr
Online-Shops?

°Points eyeatcher always in PAYBACK RedInk the text only, not backgrounds, etc.
JELLEL NUIIUG

werden!

Als PAYBACK Kumde *punictest du mit jede
Blhflelummmlenhﬁm |

Never combiriPoints and info eyeatcher

Fe=

Combining multiple accent
colors is not allowed

=
Joker ziehen - wie verriickt
“punkten und gewinnen!

Eleah Caponket w1 Frwine;pl mitaHmes,

o®
PAYBACK 3%
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CeBranding Qverview

Together we are strong!

Depending on the content, the PAYBACK corporate desig
the PAYBACK partner area is used.

Focus on partner topics
A partner topic is the focus but is complemented by PAMBAGENETit.

XS S

Partner area Partner area

Ei-la-:h
°Punkte

ACustomer notices immediately: ANow, a concréRoints

o He r eolléct PAYBAREK i n t Gfferigadded and
communicated, which cannot

be missed due to tReints
eyecatcher

Focus on PAYBACK topics

PaYBACK 2%

If the content is purely focused on PAYBA( H"Eﬁfﬂﬂ'::’:“ °punktenl
PAYBACK corporate design is used becaufSal
clearly communicates to customers:

oThis 1 s &Pooiuntt sP.AoY B ’,-iﬂ
"l':"n'E?' ﬁ'ersmnelt. der spart:

“Funirtz

Examples: Crgestner campaigns, Nnew cus In unserem Shop warten

tolle Pramien!

acquisition, PAYBACK partner anniversarié
PAYBACK partner campaigns.

M L XL
Partner area Partner area Partner area
“Punkte
Frische deinen PAYBACK
°Punktestand aufi
Jetzt anmelden und [
Jetzt anmelden und °punkte sammeln 33fach %ﬁ%ﬁ?ﬁ
“Punkte sammeln °Punkte I .

AClear messageAYBACK fdtlmsterms of content and visual
Awhen®™ PAYBACK plays a major role

o®
PAYBACK 3%

ACommon fdlyers, partner anniversary, private label advertising, and services, complemented by a

PAYBACK benefit
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CeBrandingFocus partner communication | Design elements

Mandatory components

PointeeAt least one gets featured
on the stage, and additional
Pointees may be included in the
partner area

Optional components

If the partner site mentions
PAYBAGKo i nt °q], use o

Partner area

Stagesalways in PAYBACK Light Blue

°Points eyeatcherfor PAYBACK ~Minimum branding
°Points incentive

33fach
°Punkte

PAYBACK Fdekts are optional,

Logo

O _ e

' but the PAYBACK font is always
Jetzt anmeldenund mandatory

°Punkte sammelf}

C Download @randind.ogos from Brand Poi

As a minimum, thebcanding
"SI PAYBACK 38 logo must be included in the
partner area (cf. size XS).

o®
PAYBACK 3%
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