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PAYBACK Brand Point

Brand Point

ThePAYBACK Brand Pomntr central database for all PAYBACK brand
assets. There you can find everything you need to create layouts and
advertising materiaointeesfonts, templates, and much more.

brandpoint. PAYBACK.net

Don©t have a user account yet? Partners and Lﬂ,heir agenc‘ie“

can
via Partner Management. PAYBACK agencies contact the Brand Support. W ’ e
Brand Support @ “'"’“"'“”"/ 89
Consistent communication is crucial to ensure that customers recognize W 4 - /? ;
PAYBACK also in different partner contexts. Therefore, our standard colors,
layouts, and fonts must be used. All advertising materials, and deviations,
such as special accent colors, must always be alignBAVBA@GE
brand team —
BraneSupport_INT@PAYBACK.net

3
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PAYBA@khe brand PAYBACK 38

We at PAYBACK are very proud of our

loyalty program.

What makes us special?

PAYBACK is a brand that unites all partners. Our key brand elements:
A Thelogo

Sounds simple?

We have a large number of partners, and each onelis differer'lﬁt‘ [ e
thai® mu|t.ipartner! A The nght Blue background
A The stage
Bringing all this together under one PAYBACK brand is our A
.= The typograph
mission. When someone sees PAYBACK, they should ypography
immediately understand: Here can | collect FFOYBRACK @(ﬂ

And how do we do that? It's all in here!

0®
PAYBACK 332
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PAYBAGKhe brand| The PAYBACK principle PAYBACK 38

The PAYBACK Principle

PAYBA@Ksimple e 4 A PAYBA@Helevant

Because we get to/Reint. Q\ 0/0 Because every single person can benefit.

A By communicating clear messag o§ S A From an attractive & diverse partner
eliminating the unnecessary "‘) > portfolidltheres a partner for everyone

A By providing an e&syise progran Cad A FromPoints that are worth collecting

A From individualized benefits that fit

o |
PAYBACK 38

A By uniting many partners in one
program via PAYBROKts

PAYBA@KuUn Our motivation is to PAYBAGKrustworthy

Because we score with smiles. make every interaction 2 Because we keep our promises.

A By creating entertaining communic . . ] S, A With comprehensive data protection

A By making collecti®gints rewarding P rewa rdmg experience: s A With strong partner brands

A By not taking ourselves too seriou: Lol é A With open & transparent communication
UITA &

O
Z >
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PAYBAGKhe brand| PAYBACK fun PAYBACK 38

o®
PAYBACK 38

Abgefahren °punkten
bei ABC Shop

_—

il

3fach

°punkten

PAYBACK istiimats anchored in the PAYBACK philosophy. Puns,
situational comedy, irony, andRitileteemake the viewer smile.
ThePointeeare not just funny peripheral characters but expressive
protagonists.

We are telling stories and adding fun by uBoigtdeswith the
help of accessories, the size relationship betWweertdkand
human products, or interactions betwdanirtees

ThePointeesan show a range of emotithrey are not only happy,
but they can also be angry, anxious, strained, skeptical, or silly, for
example.

(] ‘Ll
@
PAYBACK 38 m\vsncx 33

o L 3 ° ° - i
Spar nicht beim Spar nicht beim Punkte-Tipp
Frisor, spar beim Tanzlehrer, spar i raliob b st
Einkauf! beim Einkauf!

LRInternal
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PAYBACK S8
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PAYBACK 38 @
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PAYBAQKhe brand| PAYBACK fun

L |
oaveac 22 |

ABC Shop ist auf den Einkauf bei ABC-SHop
Unser Programm: jetzt auch
maximale °Punkte! PAYBACK Partner
Als PAYBACK Kunde °punktest du mit jedem Als PAYBACK Kunde °punktest

Einkauf von Elektroartikeln und Zubehor bei

; du mit jedem Einkauf bei unsg-
unseren vielen Partnern. Jetzt anmelden! )

ren vielen Partnern.
Jetzt anmelden und 100 °Blinkte
geschenkt bekommen.

Viele
Extra
°Punkte

Zum Valentinstag Rosen schenken

@ ©
b — .”
PAYBACK 38 PAYBACK 38

R

Der groRe PAYBACK
Adventskalender

Ab 1.12. jeden Tag 4 neue Angebote

e« s L C8

Ab 1. 12. jeden Tag
4 neue Angebote

... und mit jedem Straul zweifach °punkten

LRInternal



PAYBAQkhe brand| Tone of voice PAYBACK 38

Itsnotjuswhay ou say and wr ihowvw t hat©s i mportant, but
Our tone of voice determines our brand appearance just as much as our brand image.
The most important is not to beat around tHeésdoestter to get straight to the

/Point. 1. Directly or indirectijpoth are allowed!
"lt's great that we know
And here®©s how to say it: "Sign up now and coll ect

2. Formal or infornmalliepends on the environment

- Where do we address how?
In digital communication channels, a friendly informe
tone is allowed, e.g., in the app, newsletter, or on th
PAYBACK website
In print media, we address customers more formall

Simple and straight to
the/RPoint

Making you smile

on posters, flyers, and mailings
In legal texts, whether digital or print, there are no
compromisékkeep the formality!

3. First or last name?
Depends on the contéxiixing is possible!
"t was ni ce, Pet er Pan!

We are t o tdiaty C Always authentic,

ool d school .[(] honest, likeable
You also notice that

when reading

Fun and
trustworthiness are
always in balance

LRInternal



PAYBAQKe brand| The brand as a compass in the partner network PAYBACK 38

Al SHOPPE DIE
NEUE KOLLEKTION

HEADLINE

‘ o) YOUR TEXT MERE

Hilfe | PavBACK 38

o Y ®

“ste Warenkorb

Consistent implementation of PAYBACK's
corporate design helps customers to
recognize the benefits of PAYBACK across all
partners and channels at first glance.

10
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PAYBAUkhe brand| The PAYBACK brand idgntiBrand elements

Logo

Joker ziehen - wie verriickt
Typography — °|)llllkten und QEWinnen!

Gleich Couponheft mit Gewinncode mitnehmen.

Brand colors— °Points eyeatcher

P/’ Gewinncodein
der App eingeben.

Pointee gt=n | Stage

PAYBACK.de/joker

11



PAYBAQKhe brand| Examples of use

o®
PAYBACK 3%

Joker ziehen - wie verriickt
°punkten und gewinnen!

Gleich Couponheft mit Gewinncode mitnehmen.

# Gewinncodein
~  der App eingeben.

PAVBACK.de/joker

oe L
PAYBACK 38 e

3 Jahre ABC Shop. . ",
bei PAVBACK.".- 1" 2

< 10x < -\
3.333 °Punkte

#mh!’gn!“‘-- ;‘.7 “

- A - ";{*%

«
-

& A8

p
a'al ¥ IS,
PAYBACK 38

°Punkte!
Preise!
Party! Myt

oder einen Gutscheinl

(V)
Noch mehr
Online-Shops?

Entdecke bei iiber 600 Partnem
einzigartige Pramienl

W,

Geschenk to go: Sandwichbox

zu jeder Aktionspramienbestellung!®
“Nar solange der Vorrat reicht.

LRInternal
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PAYBACK S8

13:54
°PAYBACK

9999 &

°Punkte sammeln

Hallo App. Hallo a
PAYBACK E3GO!

EPROSPEKTE oo gt i
100 \
Extra K
°Punkte

“Punkte sammeln und gewinnen

@ =

Alle Shops entdecken

12
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Logo | The new PAYBACK logo PAYBACK 38

OPAYBACK Soe

00®

Back then

Bye, bye logo: We no longer use the old PAYBACK
logo.

LRInternal

0®
PAYBACK 38

Today
Clear the stage for the new logo!

With this evolution, the logo is more striking and
easier to scale. And the bessigdsy to read on
smartphones and smaller displays.

14



Logo | Overview

0®
PAYBACK 38

°PAYBACK

C Download PAYBACK logo from Brand

o7}
PAYBACK S8

PAYBACK standard logo
The logo with a white outline is placed on images or colored backgrounds.

A

To Do o

App domino (special case)

The standard logo, in PAYBACK Blue, generally representalf kedia@Rdnapplications
It is characterized by a white contour

The PAYBACK logo must not be reproduced and feradaiabdad at Brand Point

If the logo cannot be used in color because of technical reas@peaisevérant in blatk)

A Small but mighty! The app domino is maiityvesgdmall areas : ﬁ ;
where there is no room for the standard PAYBACK logo, e.g., on tEl-mEs g E
and in the app
A But, very important: Only use it in combination with the word PAYBACK OF 14px
oPAYBACKA(] 0 e 5 mm
A The logo must always be clearly visibl
Wordmark (special case) and readable
A On small areas (e.g., coupons), the wordmark is A Minimum image size is equal to logo
sufficient height, i.e., P45 mm
15
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Logo | PAYBACK logjo Application PAYBACK 38

PAYBACK 3% I oe o®
PAYBACK 3% PAYBACK 3%

Joker ziehen - wie verriickt
°punkten und gewinnen!
Gleich Couponheft mit Gewinncode mitnehmen.

) , PAYBACK 3%

: K/Iargin: 1/3 Iogg height
on all sides

PAYBACK 3% PAYBACK 38

= type area
R Each medium uses a print space R The PAYBACK Iqgaded in the print area R The protected logo margin is 1/3 of the logo height on all
R This forms the outer bounding box of the media andR The logo can be placed in all four corners sides

the design elements it contains R If a product logo is used, the PAYBACK logo may be omitted® NO graphic elements can be placed in the protected mar

R Exceptions includeointeegshe little rascals that appear
in the cdoranding logo directly with the logo
R Minimum print area = protected logo margin

16
LRInternal



Logos | AppDomino| Variant&application PAYBACK 38

14:36 |

ANCRS

Kalender

partner.de 0 0

i Wallet
Kamera Dateien Health Google Maps

B B s

Rechner PAYBACK Fotos Notizen

Hier gibt's die neuesten
/ Modelle
Brandheilse Fahrrader sofort [ N

| verfugbar

1 | Margin: 1/3 logo height
PX = s )
@ 5 mm - on all sides
M RO\ R%

R If the app domino cannot be used in color, use the R Only use ttagpp dominbthePAYBACK logo cannot beeugedh very small applications,
special variant in black like on smartphones)

R The minimum size px&tmm

R The logo margin is around 1/3 of

the logo height
R Always use the app domino in combination with PAYBACK as a text or as a wordmarlg No graphic elements can be

R The app domino must not be replicated and is availalieIn exceptional cases, use the app domino on its own

placed within the logo margin
for download at Brand Point

R Minimum print area = logo
margin app domino

C Download Afpmino from the Brand Point

17
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Logos | Wordmark Variant&application PAYBACK 38

28 JFACH °P
O P AY B Ac K auf einen Einkauf im ABC-Shop "~ °PAYBACK

Logo margin:

9 px

3 mm Giiltig bis
31.12.2023 PAPIER- ODER eCOUPON NUTZEN

OPAYBACK

1/3 logo height on all sides

RThestandard versiohthe wordmarkRAYBACK Blue RThewordmaris used onig exceptional cases RThe protected wordmark margin is 1x
RIf the wordmadannot be used in cotas also available as a RWe use the wordnmainly on PAYBACK coupons wordmark on all sides
special variant in black (1K) RNo graphic elements may be placed in
RThe minimum size of the standard varigx8 isih the logo margin
RThe wordmark must not be reproduced and is available for RMinimum type area = logo margin
download at Brand Point wordmark

C Download Wordmark from Brand | C PAYBACK Colo 18
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Logo | Product logo| Variants PAYBACK 38

Variant extern
R Thestandard colof the product logos is PAYBACK Blue, which
PAYBACK is used on PAYBACK Light Blue and light backgrounds
Go m R Product logos with white wordmarks are daekl on
backgrounds

R Regardless of the background, the app domino of the product
logos is always PAYBACK Blue with a white outline
PAYBACK R Product logos with the PAYBACK brand name are used for
Go ]|] external advertising spkoe internal advertising spaee,
use variants without the PAYBACK brand name
R Vertical variardse for when horizontal product logos cannot
be used for space reasons

Variant intern

GO

(88)GOII

C Download product logo from the Brand Point 19

LRInternal



Logos | Product logo] Application

o] ]
PAYBACK 333
External advertising space Internal advertising space The minimum image size
_ - Minimum image height of the external product logos
T ceaveack M7 is based on the app domino
9.999 °p ®
| °Punkte sammeln PAYBACK 23px
Hast du den Dreh raus? e e (e co)l
* |t 8 mm
Taglich bis zum 31.12.2023
mit PAYBACK GO gewinnen!
Alle Infos auf o . . .
PAYBACK.de/gluecksrad Minimum image height of the internal product logos
Hallo App, is based on the app domino
/ Hallo PAYBACK GO! ,
- 14px
Gleich mitmachen! } (o] |
ol b GO/ 5 mm
°Punkte sammeln und gewinnen
- Beides!
PAYBACK /]
GO
Alle Shops entdecken
Geschenk to go: Sandwichbox
u j-eder Aktionspramienbestellung!*
R Outside PAYBACK chatiresigternal variaof the R In thePAYBACK contéxinternal variaof the
respective product logo is used respective product logo is used

R PAYBACK is always part of the wordmark R Use the product logos

20
LRInternal



Logo | PAYBA®Ko size chart PAYBACK 38

Logo sizes and type areas for standard formats in print and digital:

Logo width* in mm Type area on all 4 sides Logo width* jox Type area on all 4 sides
DIN A6 25 mm DIN A6 5.2 mm 160 x 161X 11Hx 160 x 161X 150x
DIN A5 35 mm DIN A5 7 mm 300 x 5px 75px 300 x 5px 10px
DIN A4 50 mm DIN A4 10 mm 300 x 25px 90px 300 x 25px 1x
DIN A3 70 mm DIN A3 14 mm 737 x 41k 14Qx 737 x A1k 26px
DIN A2 100 mm DIN A2 19.5 mm 1,080 x 1,08 220px 1,080 x 1,08 42px
DIN A1 140 mm DIN A1 27.5 mm

RGenerally, the standard logo is used

RForspecial formatshe logo will be scaled on the above basis or based on the format that is closest to it *Logo width |Jada\4:7.1s ¢ 88

RMinimum type area = logo protection zone (1/3 of the height of the logo)
ROtherwise, the type area can be selected

21
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Logo| Don ©t s PAYBACK 38

7

Do not rotate the logo Do not recolor or replicate the logo The old logo is no longer used

OPAYBACK 3o@

oCce

Do not change proportions E{lﬁ)app S @iMlD IS (el Sl i I:)'A‘YB'A‘CW_ogo placed too small
encervice PAYBACK /
/ n - wie verriickt
nd gewinnen!

[Gewinncode mitnehmen,

ervice Jok i

I ZIf.

PAYBACK oue

P ACK en i
1dkosten /
1gsmoglichkeiten / Uberblick
id Finanz e,mg/ Du kennst PAYBA

- / mehr als 600 Online-Partn
ndividuelle Angeoote meg

);vt{ﬁ und Verfugbarkeit teilnehmen und dein Punk®

LRInternal
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Colors | Overview & weighting

PAYBACK Blue 20% PAYBACK Light Blue 60% White 10%

"‘O#"‘

Shades of Blue

RThe PAYBAtifary coloese PAYBACK Blue, PAYBACK Light Blue, PAYBACK Red, and white
RTypography is PAYBACK Bluecattleges white. With a lot of text, we use Black

RThe Shades of Blue are excluBiomtedackground illustrations

RThecolor weightirpown here illustrates the interaction of the colors

LRInternal

PAYBACK Red

D%SKky  Azur SapphireRoyal Berry | Light Intense Tur
Red | Green Green quoise

A Nine PAYB/Acgent colosfer the possibility to
highlightontent

o7}
PAYBACK S8

24



Colors | Primary colo&accent colors | Color values PAYBACK 38

Primary Colors Accent Colors Shades of Blue
PAYBACK Blue PAYBACK Blue Berry Red Intense Green Light Green Shade 1 Shade 2
RGB 0162|176 RGB 204| 230 | 255 RGB 173 57| 102 RGB 69| 154 | 43 RGB 115203 |31 RGB 255| 255 | 255RGB 245| 249 | 254
CMYK 20|92]29]|8 CMYK 82|2|100]0 CMYK 50/0]100]0 CMYRI01010 . CMYEI 11010
CMYK  10083]0]0 CMYK 20121010 Hex  #943c65 Hex  #459a2b Hex  #73cbif CMviel 21010 | Thviel 101
Hex #003eb0 Hex #ccebff Pantone 215C Pantone 7739C Pantone 2292C
Pantone REFLEX BLUE C Pantone 277C RAL 1* 4006 RAL1* 6029 RAL1* 6018
RAL 1* 5002 RAL 2 25080 15 RAL 2 010 40 50 Y RAL 2 140 50 60 )\ MRAL 2 1107070 Y Shade 3 Shade 4

RGB 236| 246 | 253RGB 223 240 | 252
CMYR|1|0|0 CMYK51|0|0

SERGR P White RGB  83|183|186 | RGB 2551695 RGB  0]187]253 Hex #ecf6id Hex #dff0fc
CMYK 720]33]|0 CMYK 0]39]94]0 CMYK 69/0|0|0
Hex #53b7ba Hex #f5bf47 Hex #00bbfd
RGB ~ 200/10]10 ROB 2592551258 Pantone 2233C Pantone 124C Pantone 298C Shade 5 Shade 6
CMYK 13 100]100]|0 CMYK 0]0]0]0 RAL 1* 6034 RAL 1* 1003 RAL 1* 5012
Hex #c80a0a Hex #fffff . RAL2* 2007035 | L RAL2* 2407030 RGB 216 236 | 251 RGB 203| 229 | 249
Pantone 1797C Pantone Bright White CMYKS8 2|0|0 CMYR4|3|0|0
* Hex #d8ecfb Hex #cbe5f9
RAL 2* 040 40 67
RGB 77/ 171 | 248 RGB 56| 128 | 246 RGB 0] 104 | 227 Shade 7 Shade 8
Exception color for typography CMYK 69/19|0|0 CMYK  76/49]0]0 CMYK 836200
Hex #4dabf8 Hex #0082ff Hex #0068e3 RGB 193 224 | 247 RGB 183 219 | 245
Pantone 284C Pantone 7456C Pantone 2131C CMYRS8|4]0|0 CMYR2[5]0]0
RAL 1* 5015 RAL 1* 5023 RAL 2* 280 40 35 Hex #cleOf7 Hex #b7dbf5
. RAL2* 25060 30 | | RAL2* 2705040 JIN )

RGB 0]0]0 -
CMYK 0]0]0]|10 RThe conversion of the color values does not work. ThdR&@& &athes are considered the master

Hex #000000

RFor certain large projects (e.g., large posters), the CYMK values of all colors can become optimized individually.

** RAL values sometimes do not come close to the required color value. Therefore, alayswsevtienRAL spedifif no RALvalue is defined, the-R#lue is already sufficient.

AttentionThis document was created with PowerPoint. Please do not use these color boxes as a reference, as they might

slightly change. Please, always work with the color codes. 25
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Caord Do n o1 5

Color contrast needs to be sufficient Text and accent color: white

Jetzt PAYBACK PAY sichern und °punkten

°Points eyeatcher is always PAYBACK Red PAYBACK Light Blue is always monochrome

Joker ziehen - wie verriickt
°punkten und gewinnen!
Gleich Couponbeft mit Gewinncode mitnehmen.

Jetzt PAYBACK PAY sichern und °punkten
555
Extra
°Punkte
Punkten?

Bezahlen?

Beides!
Moblles Bezahlen méglich

LRInternal

26






Pointees| Character PAYBACK Q8

ThePointeeare PAYBAREK br and: ambassador s

They are small and round. Strong in character, they embody the essence of
°Points and spread a good mood. They tell stories that are fun!

Enthusiastic, happy, Cheeky, funny, chummy, Content, openinded, Contrite, skeptical, Grumpy, angry, grim,
bright, laughing knowledgeable interested, in a good mood anticipating, cautious petulant

28
LRInternal



Pointees| Body PAYBACK 52

Light source is at
the top left

Light spot in the eye

from the top left

One leg in front

One leg behind

Shadow

LRInternal

One arm in front, the
other behind

The hands have a
contour

Important to keep in mind:

A Their facial expression can be changed dependin
the content. The use of hair is an exception and c
adapted given the context

A Pointeeare in PAYBACK Blue

A Pointeemay be rotated and flipped but must alway
remain recognizabl®astees

A ThePointe¢emplate is available for download from
the Brand Point (see page 2 for the link)

A PermittedThe spherical shapBmhteemay
change if external influences demand it

29



Pointees| Size ratio PAYBACK Q8

Pointesize
A Pointeeare not people/customers

A Pointeesn the same layer always have
the same size; however, size differences
are possible to create perspective

Accessory size

A Pointeemay wear accessories such as glasses,
helmets, etc.

A However, eaPlinteds allowed to wear a maximum
of 2 accessories, and the size is measured on the
Pointeescale

A Stories are usually better idoémteesteract with
human accessories that are much larger than
themselves

A For very large items, the scale increases to achieve
balanced weighting ratio

30
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Pointees| Characters and roles PAYBACK 52

Fictional character

Sports/hobbies/activities

Seasonal characters

Accessories

GeneriPointeefpresentePointees

Cheeringointee

PresentdpPointee

Animal costumes

AN

LRInternal

VacatioRointee

SittingPointee

Pointeeand their facets:

A Given thproportionf thePointedo
accessory, it must become clear whett
accessories belong to the human or
Pointee

A Accessories must not ovBditees

A PresenPointeeand accessories as
minimalistic as possible

A Use colomodestly
A Very colorful images should be avoide

A Because of their bdelginteessually
do not wear clothes

APointee®8 base body re
and they do not transform into animals
butPointeesan dress up as animals

Accessories:
A Minimalized but with meaningful detail
A Soft and matte texture (likePbiatep

A Light source from the top left (same as
for thePointeg

31



Pointees| Template PAYBACK 52

The template and a large selectramndées

can be downloaded fronP&R¥¢BACK Brand
Pointo design individiadintees

The link can be found at the bottom left of this

page.

1:1 representation ofRbmte¢emplate

ese0s0e00

Templatesre available in RGB (digital
advertising media) and CMYK (print advertising

55 93 e 09 00 00 o [ ' media). These can ontpheerted from RGB to
8s o 2 - CMYKo that the concise color oPthiateés
: preserved.
deew YU Iy v = . . l
SR Tip: Always desRpinteessing RGB!
Ard & C0LEED
QW &¥d *,.} . . .
@ 0 co o B your 3 ¥ & Advice for c.olor. prof!les.
- When creatifgintees Adobe lllustrator
&G 1 TeE make sure to desRpinteessing théemplate,
; Pointee P

in RGBnawithout a profile.

Wheghanging to CMYK for printimgyert to
thelSGCoated_V2 profdeachieve the most
consistent and best results.

c3soooE0n

C Download the template from the Brand 37
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Pointees |

Femal@ointegBabyPointee

(o (» & (@ ) (& (o

LRInternal

0e®
PAYBACK S8

Femal®ointees

RThey do not have too many details and do not look too
human (max . 2 eyelashes per eye)

RAIl hairstyles are in one color (dark blue)

RDon©t use stereotypes: no
poses

BabyPointees
RBabies are possible in exceptional cases

RThey are half the size of &duiteeand have
relatively large eyes

RThey have no gender and wear socks
RChildren and tdeointeedo not exist

33



Pointees| Backgroundg Construction

Backgrounds can be designed
using a layering approach:
Pointeesnly interact with the

accessories and props, not with
the background in Shades of BI

Base Optional: lllustration| Pointee Optional: Props
Optional: accessories (Style: accessories, natural

color scheme)
Interaction—‘

LRInternal

\— Background

34



Pointees| lllustrative backgrounds PAYBACK 52

’— Color | | Abstract N Ambient || Metaphorical ‘ | Scenography—‘

o
bk
e
—p

U,-

A Relatively to the human wedihteeare small.

Please take this into account when selecting the background
A The background in PAYBACK Light Blue can be used illustratively
A The Shades of Blue can be used for the backgrounds

4= eutral Theme =—)

35
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Pointees| Background$ Colors PAYBACK 52

Background color Shades of Blue (for illustrative backgrounds)

Shade 1 Shade 2 Shade 3

RGB 255 | 255 | 255 RGB 245 | 249 | 254 RGB 236 | 246 | 253
CMYK|0|O|0O  CMYK|1]|0|0  CMYR|1|0|0

Hex #fffff Hex #f5f9fe Hex #ecf6fd
The use of additional colors is onl
Shade 5 Shade 6 . . :
Shade 4 allowed in the dird@intee
+ RGB 2231240 | 252 RGB 216 | 236 | 251 RGB 203 | 229 | 249 environment:
CMYK5|1|]0|0 CMYK8|2|0|0 CMYR4|3|0]|0 A Accent colors
Hex #dffOfc Hex #d8ecfb Hex #cbe5f9
A Colors that create a natural colc
pattern
Shade 7 Shade 8

RGB 193 | 224 | 247 RGB 183 | 219 | 245
CMYR8|4|0]0 CMYB2|5]0]0
Hex #cleOf7 Hex #b7dbf5

A Background colare PAYBACK Light Blue and the Shades of Blue
A A natural color pattern is only allowed for accessories and props
A Exception: gaming

C Primary colors, accent cdl@slor valug 36

LRInternal



Checklis§ Pointee

When creatiRgintees Adobe Illustrator, make sure to ékesigaessing théeemplate, in RGB and without a profile
When changing to CMYK for printing, convi8@0adhated_V2 profideachieve the most consistent and best results.

Shape check

Light source is at the
top left

Light spot in the eye
from the top left

Light source from the
top left for arms & leg

On the side of the lar
eye, the arm & leg ar

front of the body (jL

Shadow falls to the right

Light edge at
the mouth

The hands have

U )\ ) contour

The bright gradient ¢
is always the one
closest to the light,
even with bent
extremities

Color check RGB

Shoes and pupils
Darkest Blue
R=0 G=25 B=91

Gradient composition body

Body Blue 1
R=87 G=166 B=220

Body Blue 2
R=2 G=76 B=192

Gradient composition arms

Arm 1 Arm 3
R=50 G=128 B= R=0 G=62 B=176

a
Hands

Pointednands
R=0 G=25 B=91

5id Hands outline
R=50 G=128 B=213

Arm 2 Arm 4
R=24 G=125 B= R=13 G=485 B=1

Tongue
R=173 G=108 B=108

AttentionThis document was created in PowerPoint. Please do not take the color values via the eyedropper, as colors
might differ due to conversion. Color values always follow the specified color value.
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Color check CMYK

Shoes and pupils
Darkest Blue
C=100 M=75 Y=30 K=40

Gradient composition body
Body Blue 1

C=65 M=15 Y=0 K=
Body Blue 2

C=100 M=183 Y=0

Gradient composition arms

Arm 1
C=80 M=45 Y=0 K=

Arm 2 .

C=80 M=45 Y=0 K=

Hands

Pointedanands
C=41 M=10 Y=0 K=0

Hands outline
C=70 M=35 Y=0 K=0

Tongue
C=23 M=52 Y=39 K=12

Body Blue 3
C=100 M=90 Y=20 K=7

Body Blue 4
C=95 M=75 Y=0 K=0

Arm 3
C=100 M=83 Y=0 K=0

Arm 4
C=100 M=90 Y=15 K=0
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Pointees| Do n ©t s PAYBACK 52

Pointeedo not interact with the
background in Shades of Blue

Facial expression is too exaggerated

One leg must be behind Pointeés too big in context

38
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Typograph



Typography] Overview

PAYBACK Bold Mixed spelling, max. 2 lines
A Line spacing 110%, also for stages-aattleges
A PAYBACK Blue

A Headlines conclude with an exclamation markierzofz1ale <181 o]1al:
question mark, but not a period. Exceptionsiaizle}i[e]sls[=I sk 14

puns MES

Meaningful and witty headlines

to make you smile! A Mixed spelling, max. 2 lines

. _ .
PAYBACK Reguli‘t Line spacing 125./0 | | | |
Spacing to headline min. ¥z line spacing of the headline

A Font size = BIE% of the headline font size

: : : A PAYBACK Blue
Andiinformative continousitexts, A Sublines always end with a period or another punctuation mark

A The headline and subline of one advertising medium should never b
with an exclamation mark

PAYBACK LIgNK \ixed spelling
A Line spacing 125%
A Spacing to headline/subline min. ¥ line spacing of the headline
A PAYBACK Blue

C Download PAYBACK Font from Branq C Primary colors, accent cdl@slor valug 40
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Offbeat subline.




Typography] Additional specifications

A System fontoomplement the PAYBACK brand font in channels such as

app, website, or newsletter

A Textual highlightirigse typographyboldor accent colors
can be used

A Pointeesan replace a letter or number:

LRInternal

Spacing whRrG using

After a period:

If the®°P is after a period, the spacing
between the period and’his an
eightquad space.

o
| am a headlifPoints ﬂ Plll'lll

| am a sublin¥®oints ‘(te-OPu = Eighguad*

*Typographic unit of measureme

At the beginning of each line:

If the headline starts wifR athe following lines, including the
subline, are indented.

°Points are fun!
| am a sublin®¥oints






